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Fair Credit Reporting Act – Common Terms 

Adverse Action 
"Adverse Action” 
(A) has the same meaning as in section 701(d)(6) of the Equal Credit Opportunity Act; and
(B) means
(i) a denial or cancellation of, an increase in any charge for, or a reduction or other adverse or
unfavorable change in the terms of coverage or amount of, any insurance, existing or applied for, in
connection with the underwriting of insurance;
(ii) a denial of employment or any other decision for employment purposes that adversely affects any
current or prospective employee;
(iii) a denial or cancellation of, an increase in any charge for, or any other adverse or unfavorable
change in the terms of, any license or benefit described in section 604(a)(3)(D) [§ 1681b]; and
(iv) an action taken or determination that is
(I) made in connection with an application that was made by, or a transaction that was initiated by,
any consumer, or in connection with a review of an account under section 604(a)(3)(F)(ii)[§ 1681b];
and
(II) adverse to the interests of the consumer.
(2) Applicable findings, decisions, commentary, and orders.  For purposes of any determination of
whether an action is an adverse action under paragraph (1)(A), all appropriate final findings,
decisions, commentary, and orders issued under section 701(d)(6) of the Equal Credit Opportunity Act
by the Board of Governors of the Federal Reserve System or any court shall apply.

Certification 
A consumer reporting agency shall not prepare or furnish investigative consumer report unless the 
agency has received a certification from the end user which includes certification of the permissible 
purpose for which the report is sought as well as compliance with FCRA and other laws in that usage. 

Consumer 
An individual, not a corporate entity, about whom information is obtained. 

Consumer Report 
Any written, oral, or other communication of any information by a consumer reporting agency bearing 
on a consumer's credit worthiness, credit standing, credit capacity, character, general reputation, 
personal characteristics, or mode of living which is used or expected to be used or collected in whole 
or in part for the purpose of serving as a factor in establishing the consumer's eligibility for: 
(A) credit or insurance to be used primarily for personal, family, or household purposes;
(B) employment purposes; or
(C) any other purpose authorized under section 604 [§ 1681b].
(2) Exclusions.  Except as provided in paragraph (3), the term "consumer report" does not include
(A) subject to section 624, any (i) report containing information solely as to transactions or
experiences between the consumer and the person making the report; (ii) communication of that
information among persons related by common ownership or affiliated by corporate control; or (iii)
communication of other information among persons related by common ownership or affiliated by
corporate control, if it is clearly and conspicuously disclosed to the consumer that the information may
be communicated among such persons and the consumer is given the opportunity, before the time
that the information is initially communicated, to direct that such information not be communicated
among such persons;

(B) any authorization or approval of a specific extension of credit directly or indirectly by the issuer of
a credit card or similar device;
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(C) any report in which a person who has been requested by a third party to make a specific 
extension of credit directly or indirectly to a consumer 
conveys his or her decision with respect to such request, if the third party advises the consumer of the 
name and address of the person to whom the request was made, and such person makes the 
disclosures to the consumer required under section 615 [§ 1681m]; or 
(D) a communication described in subsection (o) or (x). 

 
Consumer Reporting Agency 

Any person which, for monetary fees, dues, or on a cooperative nonprofit basis, regularly engages in 
whole or in part in the practice of assembling or evaluating consumer credit information or other 
information on consumers for the purpose of furnishing consumer reports to third parties, and which 
uses any means or facility of interstate commerce for the purpose of preparing or furnishing consumer 
reports. 
 

Employment Purposes 
When used in connection with a consumer report means a report used for the purpose of evaluating a 
consumer for employment, promotion, reassignment or retention as an employee. 
 

End User 
The end user is the organization that procures the report about a consumer for purposes of 
determining the eligibility of the consumer for permissible purpose 
 

Furnisher 
Any person or organization who regularly and in the ordinary course of business furnishes information 
to the agency with respect to any consumer. Furnishers have obligations around the following: (1) 
Duty of Furnishers of Information to Provide Accurate Information (2) Duty to correct and update 
information. Duty to provide notice of dispute. Duty to provide notice of closed accounts. (5) Duty to 
Provide Notice of Delinquency of Accounts (6) Duties of Furnishers Upon Notice of Identity Theft-
Related Information (7) Negative Information (8) Ability of Consumer to Dispute Information Directly 
with Furnisher (F) Frivolous or Irrelevant Dispute 
 

Investigative Consumer Report 
A consumer report or portion thereof in which information on a consumer's character, general 
reputation, personal characteristics, or mode of living is obtained through personal interviews with 
neighbors, friends, or associates of the consumer reported on or with others with whom he is 
acquainted or who may have knowledge concerning any such items of information.  However, such 
information shall not include specific factual information on a consumer's credit record obtained 
directly from a creditor of the consumer or from a consumer reporting agency when such information 
was obtained directly from a creditor of the consumer or from the consumer. 
 

Permissible Purpose 
The permissible purposes of consumer reports [15 U.S.C. § 1681b] (a) In general. Subject to 
subsection (c), any consumer reporting agency may furnish a consumer report under the following 
circumstances and no other:  
(1) In response to the order of a court having jurisdiction to issue such an order, or a subpoena issued 
in connection with proceedings before a Federal grand jury.  
(2) In accordance with the written instructions of the consumer to whom it relates. § 604 - 15 U.S.C. § 
1681b 11 (3) To a person which it has reason to believe  
(A) intends to use the information in connection with a credit transaction involving the consumer on 
whom the information is to be furnished and involving the extension of credit to, or review or collection 
of an account of, the consumer; or  
(B) intends to use the information for employment purposes; or  
(C) intends to use the information in connection with the underwriting of insurance involving the 
consumer; or  
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(D) intends to use the information in connection with a determination of the consumer’s eligibility for a 
license or other benefit granted by a governmental instrumentality required by law to consider an 
applicant’s financial responsibility or status; or  
(E) intends to use the information, as a potential investor or servicer, or current insurer, in connection 
with a valuation of, or an assessment of the credit or prepayment risks associated with, an existing 
credit obligation; or  
(F) otherwise has a legitimate business need for the information (i) in connection with a business 
transaction that is initiated by the consumer; or (ii) to review an account to determine whether the 
consumer continues to meet the terms of the account. 
 

Reinvestigation 
When the completeness or accuracy of any item of information contained in a consumer’s file at a 
consumer reporting agency is disputed by the consumer and the consumer notifies the agency 
directly, or indirectly through a reseller, of such dispute. The agency shall, free of charge, conduct a 
reasonable reinvestigation to determine whether the disputed information is inaccurate and record the 
current status of the disputed information, or delete the item from the file in accordance with 
paragraph (5), before the end of the 30-day period beginning on the date on which the agency 
receives the notice of the dispute from the consumer or reseller. Other procedures are required. 
 

Reseller 
The term means a consumer reporting agency that-- (1) assembles and merges information contained 
in the database of another consumer reporting agency or multiple consumer reporting agencies 
concerning any consumer for purposes of furnishing such information to any third party, to the extent 
of such activities; and (2) does not maintain a database of the assembled or merged information from 
which new consumer reports are produced. 
 
 
 
Source - https://www.consumer.ftc.gov/articles/pdf-0111-fair-credit-reporting-act.pdf 
 
 




